
TEEN
MARKETING

corporations

teen market =
massive empire

search out the next cool thing

how to map cool?

how to pin down cool?

study the teens like anthropologists

try to speak their language

hire small advertising agencies

focus groups

market researcher on a serious mission

teens get $ 125 to say what
they wear, eat, listen to, watch

is really big/hot/cool

"cool hunting"

"Look-Look"

search for kids who
are ahead of the pack

trendsetters - 20%

influence the other 80%

"correspondents" - former cool kids

culture spies - look for trends

go and find early adopters
forward in thinking

leaders in the group

street-culture website

the paradox of cool
mass consumers pick up on cool and kill it

when marketers discover cool,
it stops being cool

under-the-radar
marketing

"Cornerstone"

getting involved in teens' culture

hires kids to log
into chat rooms

pose as a fan
of a client

freshmen throw parties
pass out
promotional
material

Sprite

icon - part of hip hop

fastest-growing soft drink

network of radio DJs and hip hop artists

kick-off party

kids were paid $ 50 to show up

hip hop artists' gigs

marriage of a corporation and a culture

hip hop and Sprite are one and the same

teens

lucrative market
segment

$ 100 billion - teens

$ 50 billion - parents

have more money and more
say over how to spend it

get guilt money

33 millionlarger than baby boom generation

75% have TV in their room

83% go online

most studied generation

a stubborn demographic

unresponsive to brands

unresponsive to traditional
marketing messages

responsive to cool

merchants of cool

5 media conglomerates sell
nearly all youth culture

90% of music

all film studios

networks

TV stations

cable channels

their weaponry are films, music, CDs, Internet
access, clothing, amusement parks

VIACOM
crown jewel
= MTV

commercial
concept

companies'
promotional music
videos

cheap and easy
content

everything is a
commercial or
an infomercial

promotional
video clips

a set with trendy
clothes and products

a show about an
upcoming movie

youth marketing empire

$ 1 billion profit a year
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